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appreciate the exceptional Jetta. Experience it for yourself.
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Frank  
the  

Charmer...

“alchemy”

“I like to 
put together the ingredients  
to create something new.  
So we can call it a win-win 
situation, finding a role for 
everyone in order to achieve 
something more satisfying.”

“free electron”

“logical”

6 – Together  March April 2007
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“Mutual respect,”

“In the European Parliament, 
there’s no one culture that 
dominates; many communities 
rub shoulders in the same 
way.”

“Brussels 
is a city that’s still looking for 
its identity and it doesn’t reject 
newcomers…”

The euro, 
five years 

later
T
Together

“Since the euro came in, 
all the prices have gone up.  
My bread now costs one euro 
when I used to pay 40 cents 
less before. The same goes  
for coffee. The cost of living is 
high,”

“And that’s not all, 
have you seen rents at the 
moment? It’s become 
impossible to find a decent 

place to live for less than  
400 euro now. On my wages of 
1000 euro, there’s nothing left 
by the end of the month.”

“I still don’t know where  
I am with it. I’ve got my pocket 
calculator with me. Sometimes, 
shopkeepers try to take 
advantage of elderly ladies,”

“Talking about 
shopkeepers, they’ve taken 
advantage of the euro to raise 
their prices. Look at Lucien on 
the corner, those vegetables 
are much dearer now.”

“For the most part,

“Tests Achats”, 
“people recognise that it 
makes it easier to compare 
prices, gives Europe a stronger 
position in the world, makes 
prices more stable and 
reduces the costs of travelling 

8 – Together  March April 2007

IN THE EUROPEAN 
PARLIAMENT, THERE’S 

NO ONE CULTURE 
THAT DOMINATES; 

MANY COMMUNITIES 
RUB SHOULDERS  
IN THE SAME WAY



abroad and, the best part for 
Europeans and particularly the 
British, it means that they don’t 
have to convert currency any 
more.”

“Yes, but only to a small 
degree,”

“Inflation has 
never been so low in Europe. 

Pre-2002, in some Member 
States, inflation reached 5%  
or even 10%. The effect of the 
transition to the euro 
manifested itself in an increase 
of 0.3%. That increase is linked 
to the rounding-up of prices 
and the mischief of some 
businesses, which have taken 
advantage of the transition to 
the euro to alter their prices, 
upwards of course. In any 
event, it was followed, in 
Belgium, by an increase in 
wages of approximately 0.5%  
a year. A slight increase in the 
purchasing power of Belgians 
has also been observed  
since 1999.”

“People think that we’ve taken 
advantage of the arrival  
of the euro to get rich. That’s 
not true. Our services cost 

more because our purchases 
cost more. Coffee-roasting 
factories are laying out more 
for wages, oil and transport.  
In the end, the rise in production 
costs has an impact on the price 
in the shops.” 

10 – Together  March April 2007
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“Without the euro, the lira 
under Berlusconi would have 
been devalued threefold. The 
single currency helps  
to cushion the impact  
of speculation. It has brought 
real stability because, now,  
the Member States can  

no longer raise interest rates  
in order to stop speculation. 
This stability is fundamental;  
it gives investors confidence, 
saves us from a sudden halt in 
economic growth and, 
consequently, from job losses. 
What’s more, instability or 
fluctuation in exchange rates 
would have given rise to 
internal and inter-Community 
competition in an already 
difficult period of recession,”

THE SINGLE  
CURRENCY HELPS  

TO CUSHION  
THE IMPACT  

OF SPECULATION



Did you 
know ? 

Brussels needs dreams 
as much as concrete.

Upptown toegether.indd   1 19/02/07   8:59:31
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I

LITTLE CORNER  
OF PARADISE LOST IN 

THE HEART OF THE CITY 

A TREND IN 
WHICH STYLE, 
FASHION AND 

CREATIVITY GO 
HAND IN HAND… 

LOFTS ARE CREATING  
A CRAZE AMONG  

A CERTAIN PUBLIC 
AND PRICES  

ARE SOARING

THE LOFT  
PHENOMENON  

ARRIVES IN BRUSSELS

16 – Together  March April 2007
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“Y

“The virtual world has 
become the new sanctuary, the 
new place to dream”

“already 
psychologically fragile, virtual 
games, the Internet and 
chatting are becoming a drug in 
the same way as alcohol or 
tobacco” “of forgetting 
their anxieties or depression”

“can no longer 
distinguish between reality and 
imagination”

“shuts himself off 
from the rest of the world”

“imagination 

is stimulated by it and we train 
ourselves to be competent 
more quickly, to be more 
efficient”

”sociable, which 
is accessible twenty-four hours 
a day”

“a cathartic, 
liberating effect”

 “We can say to 
the other person things we 
couldn’t say in reality”

“creating therapist 
characters”WHEN  

VIRTUAL  
BECOMES  
REALITY
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B
“I’ve been 

playing role-play board games 
since I was a teenager and I’ve 
always chosen warrior classes. 
Perhaps, deep down, there’s a 
warrior’s soul in me. I’m a Navy 
reservist.” 

“It varies a lot but I’d say, 
on average, I play WoW around  
20 hours a week. But that can 
go up to 70 or even 80 hours  
a week if I’m on holiday.”

“I’ve always been a fan  
of video games but WoW is 
different. You don’t play on your 
own; there’s interaction with 
other players. And, once you 
reach a certain level, you can be 
recruited into a “guild”, a sort of 
brotherhood that carries out 
joint quests. And the designers 
are constantly adding 
something new to appeal:  
new quests, new instances  
or objectives.  
When I leave work, I really like 
connecting up to help me relax 
after the day. It lets me think of 
other things from time to time 

Biologist  
by day,  
sniper  

by night!

INTERVIEW
and to shrug off the problems  
of the day.” 

“To be honest, no. The only 
thing that would make me stop 
playing would be if I just got 
tired of it. Of course, I can do 
without it but I think about it 
regularly during the day. I think 
about the various strategies  

I could use to succeed  
in my quest.”

“Not really. WoW is very 
different from real life. So it’s 
almost impossible to identify 
yourself with your character.  
So it’s not like leading  
a double life. On the other hand, 

with games like “Sims” or 
“Second life”, you put effort and 
emotion into a character that 
you create in the image of what 
you would like to be. And you 
make that character live in a 
world that looks a lot like real 
life, while staying in a secure 
environment. That can become  
a palliative to real life.”

S

WHEN SECOND LIFE 
BECOMES A POWERFUL 

MARKETING TOOL“OF COURSE,  
I CAN DO 
WITHOUT  

IT BUT I THINK  
ABOUT IT  

REGULARLY  
DURING  

THE DAY”
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G

staunchly pro-euro, euro-
sceptic or euro-pragmatist

“reaction and mood”

“Is Brussels 
blogging ?”
Ordinary people interested in Europe?  

A brief guide to cyber-militancy

“les Coulisses de Bruxelles”

“AFOE: A fistful of 
Euros”

“Perhaps this 
blog will help to shed more 
light on Community law, (…) 
the opportunities that it offers. 
(…) Because the European 
Union concerns us all. As does 
knowing what it does.”
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Sibiu :  
european
 capital of  

culture 2007
Sibiu is in a fever of excitement.  

This small Romanian city, situated south 
of Transylvania, has been elected  
European Capital of Culture 2007  

together with Luxembourg.  
Journey to the centre of a medieval  
and cosmopolitan city at the foot  

of the Carpathian Mountains.

 “Y “The Golden 
Barrel”
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B

“Bucur”
“joy”

Discover 
Bucharest
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G

Le Bonheur

“I’m an old-style 
shopkeeper. I choose my 
products conscientiously,  
I sell them and I know my 
customers.”

Alice-gallery

Crown Gallery

“Dry and wet paintings”

“the heart of Belgian creativity”.

“small quantities so as not to 
lose sight of quality”

Going  
with  

the flow 
along  

the canal
Its rather dull appearance belies  

the gems that Brussels’ canal keeps  
hidden away, because the very essence  

of Belgian culture thrives there.  
From the upper end of rue A. Dansaert 
and rue de Flandre to rue Notre-Dame  

du Sommeil, Together has explored  
some of Brussels’ hot spots.

GALLERIES,  
STUDIOS,  

AVANT-GARDE SHOPS, 
TRENDY RESTAURANTS  

AND ELECTRO  
EVENINGS :  

ALL URBAN CULTURE  
CAN BE FOUND  

NEAR THE CANAL
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La Manufacture

Henri

“Bobo

“It’s an enriching area 
because many designers are 
based here. It’s also a place 
that’s full of life and that has 

hidden gems you don’t see  
from the outside.”

“The idea of 
evening jewellery is out of date. 
Women need jewellery that they 
can wear on any occasion.”

Internet site:  
www.lesbijouxdemarie-france.be

“THE IDEA  
OF EVENING 
JEWELLERY  

IS OUT OF DATE. 
WOMEN NEED 
JEWELLERY 

THAT THEY CAN 
WEAR ON ANY 

OCCASION”

20 years of experience?

More than just a splendid location to organize your meetings or 
accommodate your guests, the Château de Limelette offers you its 
20 years of know-how and experience. A team of experts, devoted 
to your event. 

• balneotherapy Spa with beauty and well-being treatments
• 88 bedrooms (including 68 bedrooms with air conditioning) 

     and 16 fully equipped meeting rooms 
• free private car park for over 350 cars 
• free indoor heated pool, fitness room and tennis court 

Only 20 minutes from Brussels via the E411 motorway (exit 6). 

For those who cannot wait to discover this unique place in Belgium, 
please call our Sales Department to get more information about our 
offers. You can also take a look on our homepage if you wish to see 
our installations. 

See you soon in the Château de Limelette! 

Château de Limelette - Resort & Spa 
Rue Charles Dubois 87 | B-1342 Limelette | Walloon Brabant | Belgium 

! +32 (0)10 42 19 99 | " +32 (0)10 41 57 59 
# sales@chateau-de-limelette.be | www.chateau-de-limelette.be 

Anything better than

Together 210 x 148,5 mm.... 
page 1 CyanMagentaYellowBlackCyanMagentaYellowBlack

Tuesday, December 19, 2006 20:29



32 – Together  March April 2007 Together  March April 2007 – 33 

Organic, 
more than  
a fashion ?

Eating organic, wearing organic clothes 
and make-up… consumption  

is determinedly natural in all forms.  
A simple desire to return to our roots  

or real health benefits?

I
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A

NOW, ORGANIC  
IS TAKING OVER OUR 

BATHROOMS
After organically-farmed food,  

we’re now seeing increasing numbers  
of 100% natural cosmetics  

and cleaning products. What are  
the benefits of these products? Eric  

Bompard, 
the Parisian 
master of 
cashmere

Who said that cashmere could only  
be worn in winter? The world’s number 

one in cashmere granted us an interview 
to dispel the stereotypes of  

this beautifully soft, elegant and,  
above all, truly timeless material.
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T
“A combination of 

professional circumstances,”

“It’s true that 
our Autumn-Winter collections 
are usually foreseeable – 
everyone knows that cashmere 
keeps the cold out - but we’re 
designing Spring-Summer 
collections that have just as 
much appeal. In that case, the 
cashmere is refined by specific 
gauges. Great care and 
attention is needed because  
of the fragility of the material 
we’re talking about. For that, 
there’s a team that handles the 
cashmere in the best possible 
way. Expertise is very 
important. Quality standards, 
thread sizes, etc., have to be 
adhered to. We have a range  
of pullovers that we’re making 
lighter for summer. The same 
goes for blouses, elegant  
T-shirts and we’re also 
adapting some styles and 
offering cotton fabrics.”

“There isn’t really a title 
for this collection because 
there were many different 
sources of inspiration. Yes, 
there is the sun and la Dolce 
Vita in it; there’s all that.  
As for my favourite piece,  
I don’t necessarily have one in 
particular. On the other hand, 
some of the finishing touches, 
the lace, the buttons that have 
been intricately worked do 
appeal to me, I really like that.”

“I’d like to remain very 
unassuming in respect to that 
question. I don’t want to 
express a detailed opinion on 
the big trends of this Spring-
Summer collection because, it 
has to be said, we do specialise 
in the collections that go from 
September to February. We’re 
very happy with our Spring-
Summer collection but I 
wouldn’t want to assess the 
contents of the big trends. As 
far as the return to the sixties 
is concerned, I would say that, 
as in all fields, there are cycles. 
No-one invents fashion. What 

we do change is the structure 
of things, the content. Now, we 
have the tools to do the same 
thing as in that era but we can 
improve some of the broad 
lines and update them to 
today’s tastes. Nowadays, the 
importance of detail is very 
significant. These buttons and 
collars that we’re working on 
are proof of that, although  
the trends are there and are 
evocative of key style cycles 
from the past, the attention to 
detail is also there.”

“You know, I’ve been 
working with cashmere for 
more than 20 years now and 
I’ve never heard of or even 
seen a substitute in that 
respect. We’re talking about  
a natural product that doesn’t 
kill, we comb the skin, the 
down of the goat. The resulting 
softness, and “body” is the 
essence of well-being. 
Mongolian wool is fabulous. 
Cashmere is fabulous.”
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Designers 
from  

the flat 
country

Just for once, this month the focus  
is on Belgian designers  

with the presentation of their  
2007 Spring-Summer collections.  

From the most off-the-wall to the most 
classic, there’ll be something  

for everyone. One thing’s for sure:  
Belgium is brimming with tried-and-  

tested talents who are acting  
as real ambassadors on  
the international stage. 

For more information: 
www.christophecoppens.com

For more information: 
www.chinecollection.com



42 – Together  March April 2007 Together  March April 2007 – 43 

“aimed at introducing people  
to “Afro-Western” fashion and taking it all over  
the world. The result is a combination of materials 
and styles from African fashion with those  
from Western fashion to create eclectic clothing”

For more information: 
www.bakwani7.be

For more information: 
www.veroniqueleroy.com

For more information: 
www.scabal.com

(“acid green” or “flame red”)
(“shades of porcelain, soft grey, taupe and indigo”)

“for a fine, light jersey fabric,  
with colour and fluidity or with pronounced creasing 
effect, which is worn next to the skin”

“kiwi green and optical white”
For more information: www.strelli.be

“Made-to-Measure options:  
buttonholes and open sleeve slits with buttons  
that overlap, contrasting buttonholes  
and button thread, embroidered monogram,  
underside of collar in contrasting felt,  
mobile phone pocket, buttons.”
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True  
  Wellness …

World Class clubs: Sweden: Stockholm, Göteborg, Linköping, Norrköping, Gävle • Belgium: Brussels, Antwerp • Croatia: Zagreb • Czech Republic: 
Prague • Hungary: Budapest • Jordan: Amman • Poland: Warsaw, Cieszyn, Katowice, Wroclaw • Romania: Bucharest, Timisoara, Constanta.

We create Shapes 

At World Class, we believe that exercise 
should result in more than just beautiful 
shapes. Your body is your temple, and it 
needs to be tended to in the best manner 
possible. It is the fi nest and most valuable 
instrument ever created – but it also has 
to harmonize with the inner you. 
We believe in exercise that shapes and 
strengthens both body and soul.

w w w . w o r l d c l a s s f i t n e s s . n e t

World Class Health Academy Brussels 
at Renaissance Hotel
Rue du Parnasse 19

02-551 59 90

World Class Fitness Center Diegem
at Pegasus Park
De Kleetlaan 5b – c

02-300 57 00 
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I
Published : 5 April 2007
Publisher : Penguin Books Ltd
Total pages : 448
Format : paperback

Waterstone’s 
selection

Waterstone’s Brussels is proud  
to present a selection of recently  

published titles currently receiving  
critical acclaim, as well as a flavour  

of our perennial favourites permanently 
stocked in our branch

Published : 23 September 2004
Publisher : BBC Books
Total pages : 168
Format : hardcover

Published : 1 March 2007
Publisher : Phoenix;
New Ed edition
Total pages : 304 pages
Format : paperback
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Published : 5 March 2007
Publisher : HarperCollins 
Publishers Ltd
Total pages : 400 pages
Format : hardcover

Published : 1st March 2007
Publisher : Little, Brown
Total pages : 400 pages
Format : hardcover

www.balrusse.be
www.peopleattitude.be

www.noces.be
www.peopleattitude.be

February 
Snapshots
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Europe 
blows  

out its fifty 
candles

Once the pause for reflection  
has passed, 2007 will be a year of action! 

The proof? Brussels is keeping up  
with the times by putting on a number 

of events on the theme of Europe,  
a great opportunity for a worthy  

celebration of the fifty years  
of the Treaty of Rome and  
the German presidency.  
Here’s a quick overview. 
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Jonas Gallery  
Eclectic  

Contemporary Art  
in Downtown  

Brussels
Jonas Gallery  

opened in December 2005  
in downtown Brussels,  

near the trendy rue A. Dansaert.  
The gallery is named after  
Henri Jonas (1878-1944),  

a Dutch painter  
from Maastricht, and related  

to Pablo Jonas, husband  
to Najad Menouar – who together  

manage Jonas Gallery.

“It’s about 
breaking down barriers, making 
contemporary art accessible, 
fun and surprising. It’s also 
about giving artists a platform 
because it’s not easy to enter 
the “ghetto of galleries”.  
We want to be different and 
make room for all kinds  
of expression.”

“We’ve had exhibits  
by diverse artists such as Knut 
Kersse, Willy Coppens  
and three amazing young 
painters from Antwerp: Jürgen 
Addiers, Wouter Steel and 
Mathieu Saelens, aka 
#221019613112. In April,  
we have Erik Vervroegen,  
a show you can’t afford  
to miss. All this to tell you  
we don’t have a particular 
style, we’re talent-hunters.”

Well, I like to believe 
we’ve made an impact: three 
or four new art galleries have 
opened nearby since  
we started. Let’s hope even 
more people will find their way 
to art in Brussels’ centre.” 

INTERVIEW
WITH
NAJAD MENOUAR
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DIARY

Vers l’Avenir

“My style is having all styles and 
so not having any one style.  
I don’t want to be an artist,  
I want to be all artists, the good 
ones, the lousy ones, the 
generous ones and the others. 
It isn’t about me, my ego, but 
about being the conscience of 
the world,”
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Interview 
with Goran 
Bregovic 

Serbocroat Goran Bregovic  
is constantly surprising us.  
Following worldwide success as a rock 
icon, duos with big names such as  
Cesaria Evora and Iggy Pop,  
collaboration with film-maker  
Emir Kusturica, world tours with his 
Orchestre des Mariages et Enterrements 
and the composition of the opera  
Karemen, Bregovic has another surprise 
in store for us. 

A
Forgive me, is this  

the way into the Future?,

A united 
Europe is vital to peace and 
stability in the world. One of my 

great dreams is, one day,  
for all the parts of my old 
country to become a part of it 
and participate in the process 
of learning to live in peace.  
I like to dream.” 

It was his agent at the 
time, a young woman of 
Yugoslav origin, who was 
familiar with my music and 
thought that it would be a good 
idea to try working together. 
Kristjan took her advice. They 
put a proposal to us to 
collaborate for the Musikfest 
Bremen. That didn’t happen 
but ECHO picked up the idea 
and here we are.”

Most artists work on the 
same type of work all their 
lives. People can change their 
shoes, their hairstyle and even 
their language. But they can’t 
change what’s inside them. 
Music comes from that inner, 
immutable part. So, as strange 
as it may seem, I always think 
and do the same thing!”

When I began working 
on Karemen, I asked myself 
what the reaction would be of 
one of my Romany musicians 
who plays at weddings and 
funerals, if I took him to see 
Bizet’s Carmen. My answer 

was that he would say: if,  
in the life of a Romany woman  
– the life of this Carmen – God 
wanted freedom to be the only 
thing worthy of experiencing 
and for which you would die, 
and if that’s impossible in real 
life, why at least in this opera, 
the only one in which the 
protagonist is a Romany 
woman, couldn’t there be  
a happy ending? If I want 
Romanies to be able to 
perform my opera, and that’s 
my main intention, it has to 
have a happy ending, not a 
tragic one. They have enough 
tragedy in their real lives!”

If the public want to hear 
Kalasnikov, they could be 
disappointed. But if they come 
with an open mind to hear what 
I have to offer today, they’ll be 
happy. I’m not an MTV icon and 
I don’t have any obligation to 
maintain ‘a consistent image of 
Goran Bregovic’. That gives me 
the freedom to compose as 
naturally as I eat. One day it’s  
a grand formal feast, the other 
it’s a piece of cheese which I 
share with friends. I hope that 
my public will have that same 
freedom to be open to 
something different.”
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IFestival Pistes de 
Lancement

Madame Catastrophe

Madame Catastrophe 
doesn’t 
“There are no judges and  
no-one wins a prize. The aim of 
Festival Pistes de Lancement 
is to give young circus artistes 
the opportunity to present their 
new acts to a wide audience as 

well as to make themselves 
known to the large cultural 
organisations.” Madame 
Catastrophe

“I choose them for their talent, 
of course, but also depending 
on whether or not we hit it off. 
Because, although everyone 
has his or her own act, 
everyone is involved in setting 
up the other ones. It’s team 
work and the Festival only 
works its magic if there’s a 
good atmosphere among all 
those involved in the show.”

(Thursday, Friday and Saturday 
> show at 10.30pm

Artists into 
the ring !

The spotlight is  
on contemporary circus  
techniques in Brussels,  

in the Pistes de Lancement Festival 
(Clown Festival). There are no clowns, 

magicians or lion tamers here  
but a real artistic jigsaw combining  

talented tightrope walkers,  
trapeze artists and  

comic actors. 
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DIARY

La Vergine 
dei dolori 
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Saint  
 Emilion 

Grand cru 
and its new 
2006 rating

C

Exclusively for Together Magazine, 
Christophe Dufournier introduces you to 

the fascinating world of oenology,  
in which the news goes hand in hand 

with the seasons

The rating system of  
the Saint Emilion  

Grand cru is unique 
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I

Our  
selection
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Le Chat
Everybody knows Le Chat. 

Even if you don’t know his name, 
you can immediately warm to identify

this strange and sweet animal
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>> The new smart. 
And the city breathes again.

smart : a brand of DaimlerChrysler. 
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